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Europe, Middle East & Africa - Percentages indicate the variation of Q1 ’10 vs. Q1 ‘09 

Source: CWT client data, worldwide on top 20 round-trip routes
Domestic = travel within any given country
Continental = travel originating in any given region to international destinations within that same region
Intercontinental = travel originating in any given region to destinations outside of that region
Top 20 round-trip routes: 20 most frequently purchased round-trip routes per category (domestic, continental, intercontinental) & per region, based on 2009 CWT ticket sales
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North America - Percentages indicate the variation of Q1 ’10 vs. Q1 ‘09 
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Asia Pacific - Percentages indicate the variation of Q1 ’10 vs. Q1 ‘09 
 

Source: CWT client data, worldwide on top 20 round-trip routes
Domestic = travel within any given country
Continental = travel originating in any given region to international destinations within that same region
Intercontinental = travel originating in any given region to destinations outside of that region
Top 20 round-trip routes: 20 most frequently purchased round-trip routes per category (domestic, continental, intercontinental) & per region, based on 2009 CWT ticket sales
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Latin America - Percentages indicate the variation of Q1 ’10 vs. Q1 ‘09 
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