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“Carbon Management Makes
Good Business Sense”

An interview with Sue Welland, founder and creative director
of The CarbonNeutral Company.

In recent years, “carbon footprint” and “carbon
offsetting” have entered the vocabulary of people and
organizations around the world. More and more
companies are seeking environmentally friendly
solutions, both to support their reputation as socially
responsible enterprises and because “going green”
boosts the bottom line. With this in mind, CWT has
signed an agreement with The CarbonNeutral Company,
the leading carbon offset and climate consulting firm, to
provide emissions management services that enhance the range of CWT Sustainable
Solutions. CWT Vision spoke with Sue Welland, founder and creative director of The
CarbonNeutral Company about how companies can best manage travel-related carbon
emissions and the benefits of doing so.

CWT Vision: How “green” is business today?

Sue Welland: Companies are increasingly aware of green issues. More importantly,
they want to understand their carbon footprint and implement a global carbon
management strategy. Since we started The CarbonNeutral Company nearly 12 years
ago, we've seen a ten-fold increase in the number of tenders from large companies. We
now work with more than 300 large corporations and hundreds of smaller companies.

Some sectors are required by law to manage their carbon emissions but in other
sectors, companies are choosing to take action because they know it makes good
business sense. A great example is Radio Taxis, a London cab firm. After they went
CarbonNeutral®—meaning they adopted our protocol for achieving zero net carbon
emissions—they won £1.2 million (approximately US$2.2 million) worth of new
business within six months. They did that by going to companies and saying: “Look, we
can be a greener supplier for you.”
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CWT Vision: How much does travel contribute to a company’s carbon footprint?

Sue Welland: Travel can account for more than 25 percent of a company's footprint,
although this varies between sectors. In services, for example, travel contributes much
more to a company’s carbon footprint than it does in heavy industry, where energy is
a more significant factor.

It's important for companies to understand exactly what their footprint is and where it
comes from before they can manage it. Travel is an obvious area for targeting
optimization because staff, investors and customers know it produces significant carbon.

CWT Vision: What do companies have to do to achieve CarbonNeutral® status?

Sue Welland: Essentially, they need to measure emissions and get them down to net
zero through internal and external reductions. Internal reductions involve operational
changes such as upgrading a car fleet to a greener model or introducing more energy-
efficient technology. External reductions are achieved outside the company by
enabling someone somewhere else in the world to reduce the same amount of carbon
you produce. This is carbon offsetting.

CWT Vision: Why should companies offset their carbon completely? Isn't it enough
for them to reduce their footprint internally?

Sue Welland: There is a commercial advantage to offsetting carbon and getting to net
zero. Radio Taxis is just one of many companies that have gained top-line benefits by
taking a clear CarbonNeutral® position. Other clients report how external reductions are
helping engage staff in reducing CO, emissions and ultimately cutting energy bills.

Over and above that, our view is that internal reductions are critical but they can be very
slow to achieve. What's more, they will only scratch the surface of what is required if we
take climate change seriously. Internal changes could cut 5-10 percent of a company's
emissions in the short- to mid-term but scientists are calling for an 80 percent drop of
global emissions within 50 years. The only way to achieve this is by combining internal
reductions with carbon offsets.

CWT Vision: What kind of offsetting projects are available?

Sue Welland: We work on projects in four main areas: renewable energy, resource
conservation, waste reduction and forestry. Companies can choose between projects in
two main categories depending on what they want to achieve from their offset program:

B (Clean development mechanism (CDM) projects provide certified emission
reductions (CERs) or regulated carbon credits that a company can use to meet a
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compulsory target set by the government. They tend to be relatively large-scale
industrial projects, partly because of the significant up-front costs involved in getting
CDM projects through the United Nations registration process. CDM projects are
predominantly in China, India and to a lesser extent Brazil.

B Other projects provide verified emission reductions (VERs). These credits have an
audit trail but cannot be used to meet regulated targets. Companies that are managing
their carbon because they want to, not because they have to, tend to prefer these.
VER projects are usually smaller scale and quite spread out geographically. They
generally have a more human face—the SELCO project is a good example. (See the
sidebar on Page 39.)

CWT Vision: Do you see any trends in the kind of offsetting projects companies
are investing in?

Sue Welland: The market has become more sophisticated. It used to be that everyone
wanted forestry projects, but it takes a tree 100 years to soak up a ton of carbon and
you can produce that in two months of driving. Although people like the idea of tree
planting, the results are too slow.

Now the trend is for technology offsets because they deliver results faster than forestry,
where reductions take place over the lifetime of a tree. Technology projects are
guaranteed to be permanent whereas a forest runs the risk of being lost through fire
or infestation, which would therefore release the stored carbon back into the
atmosphere. Geographically speaking, offsetting projects are quite spread out. It comes
down to what each company wants. One company might want to meet regulated
targets at the lowest price so they would choose, for example, a CDM project from
China. Another company might want to get to net CO, through a project that has more
of a human face. It's all about best value, quality and the portfolio mix that will meet a
company's objectives.

CWT Vision: 1s offsetting still controversial?

Sue Welland: | don't think the importance of offsetting is fully understood yet. There's
still a sense that offsetting is guilt money and it's better to make internal reductions. But
internal reductions cannot do enough quickly enough to tackle climate change. The
most responsible companies will go net zero CO, from day one, probably by doing a
lot of offsetting at the beginning and then implementing internal reduction programs to
reduce the offsets they purchase year on year.
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Example of a renewable energy project: the Solar Electric Light Company
in India

Kerosene lamps are commonly used by households in rural India that do
not have reliable access to grid electricity. While providing a weak source of
light, these lamps produce high
levels of carbon, as well as
unhealthy fumes. They also
represent a significant fire hazard.

With the help of carbon financing
provided by clients of The
CarbonNeutral Company, the
Solar Electric Light Company
(SELCO) is helping communities
replace kerosene lamps with solar
panels installed on roofs. This
solution is not only cleaner, it
helps promote local industry by
facilitating work after sundown.

This project aims to reduce
carbon emissions by 34,500 tons
between 2001 and 2012. It has
won recognition from the Ashden
Awards for Sustainable Energy, a U.K.-based charity that seeks to promote the
use of sustainable energies to bring social and economic benefits to local
communities worldwide.

By investing in offsetting, the buyer is not only enabling carbon reduction projects that
wouldn't otherwise happen, but often—depending on the project—helping the
development of clean technology in developing countries.

Companies and individuals alike need to choose their carbon offset project well. The
CarbonNeutral Company selects projects carefully—we have been involved in 200 of
them across six continents—and we work closely with our clients to find the best
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solution for them. We are committed to carbon management and have a world-leading
quality assurance program that enables us to guarantee every carbon credit we sell.

CWT Vision: Specifically, what advice would you give travel managers?

Sue Welland: The question is how to manage your carbon footprint when your
business is growing and your employees are traveling.

B First, measure your footprint. Understand where your emissions are coming from.

m Then set ambitious targets for reductions and meet them through both internal
change and carbon offsetting. Consider a CarbonNeutral® travel program, and
use it to drive travel optimization, staff engagement and sales.

® In general, aim to optimize, rather than cut, travel. When it comes to meetings,
for example, carefully consider distances. Participants could meet halfway instead of
everyone traveling across the globe.

® Embrace technology. Assess the goals of your travel and see if videoconferencing
can replace certain business trips. That can save you a lot of carbon emissions.

m Review your supply chain and look for the greenest options. This is another
way to demonstrate environmental responsibility and cut your footprint.

B Provide “information for motivation.” Tell people what their carbon footprint is for
a 2-liter vehicle compared to a 1.4-liter vehicle—one will produce 1.2 tons while the
other will produce 0.8 tons annually (based on driving 50 miles per week). Tell
them how much carbon they would save by taking the train instead of a plane. Our
experience is that if you give people that information, they are more motivated to
choose lower carbon options.

CWT Vision: Could you tell us a little about your partnership with CWT?

Sue Welland: Our partnership makes a great deal of sense because CWT is already
working with companies to optimize their travel program and improve their carbon
footprint. A carbon calculator at the time of booking and post-trip carbon reporting,
which are part of CWT Sustainable Solutions, generate terrific awareness for travelers
and travel managers alike. Our partnership enables CWT clients to go a step further
and fully manage their carbon emissions as they continue to travel and grow their
business. ®
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Founded in 1997, The CarbonNeutral Company is a world leading carbon
offset and climate consulting company, renowned for its experience,
commitment and quality standards. The company is based in London, New
York and San Francisco, and has a network of affiliates in Asia Pacific, Canada,
France and the United Arab Emirates.

The company was the first to package and sell carbon offsets through online
carbon calculators in the mid 1990s. It now works with more than 60,000
individual customers and 300 large corporates, including well-known travel
firms such as Auvis, Carey, Expedia, Hertz and Radio Taxis.

As an enhancement to CWT Sustainable Solutions, The CarbonNeutral
Company provides emissions management services which include:

B Creenhouse gas assessment

® Independently verified carbon footprint analysis

® Internal and external emissions reduction programs
m Access to a portfolio of verified carbon offset projects

B Certification of CarbonNeutral® travel status

For more information on how CWT and The CarbonNeutral Company can help you
manage your carbon emissions, please contact your CWT sales or program
manager or email sustainable@carlsonwagonlit.com.
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Airport Laptop Losses Put
Sensitive Corporate Data at Risk

® More than 16,000 laptops per week are lost, stolen or reported missing
at 114 major U.S. and EMEA airports

B 1,200 laptops go missing every week on average at Los Angeles
International vs. 900 at London Heathrow and 400 at Dubai International

B 42% are lost at departure gates in EMEA vs. 40% at security checkpoints
in the United States

B 67% of missing laptops handed to airport lost property desks are not
reclaimed in the United States vs. 57% in EMEA

B 57% of surveyed U.S. travelers and 49% of EMEA travelers say their
laptop contains confidential or sensitive information

® 65% of U.S. travelers and 55% of European travelers do not take any
steps to protect this information

B 42% of all travelers do not back up the data on their laptop

Source: Airport Insecurity: The Case of Missing & Lost Laptops, a Ponemon Institute research study sponsored by
Dell, June 2008 and The Business Impact of Data Breach, Ponemon Institute, May 2007
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Everyday, business travelers are putting their organizations’ sensitive and confidential
data at risk, according to research conducted by the Ponemon Institute and sponsored
by IT company Dell.

Airport Insecurity: The Case of Missing & Lost Laptops surveyed 3,034 business travelers
and captured data at 106 airports in the United States, seven in Europe and one in the
United Arab Emirates. The results show that thousands of laptops are lost, stolen or
reported missing every week at airports around the world while only a minority are
reclaimed. Although around half of all travelers say their laptop contains confidential or
sensitive data, most do not take any steps to protect this information. To limit the risks
associated with laptop loss, the report recommends actions such as labeling laptops with
contact details, encrypting and backing up data, and limiting the information carried on
a trip.

This advice may be particularly relevant for travelers passing U.S. borders, where
officials have the right to search and seize laptops or storage digital devices. Over
the past two years, the Association of Corporate Travel Executives (ACTE) has been
campaigning for more transparency in this system and safeguards to protect data
privacy. In September, the “Travelers’ Privacy Protection Act of 2008" was introduced
in the U.S. Congress. If passed, this bill will require officials to demonstrate reasonable
suspicion and obtain a warrant before seizing a laptop or other electronic device. The
proposed legislation also limits the time data can be kept and provides for compensation
in the event of damage to a traveler's computer. ACTE immediately endorsed the bill
and appealed to industry players to support it. |
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Fees don't fly with us.

— Advertising slogan used by Southwest Airlines, which does not charge
customers for first or second checked bags, ticket changes, fuel
surcharges, snacks, aisle or window seats, curbside check-in or phone
reservations.

One year ago, who would have imagined that not charging for checked bags or
snacks would be a way to lure passengers onto airlines? Yet today, it hardly raises an
eyebrow. Jokes that passengers will soon have to pay to use seatbelts and restrooms
seem less far-fetched as airlines continue to add new fees for services that were
previously complementary.

In August, United Airways planned to break new ground in “a la carte pricing” by
charging coach passengers up to US$9 per meal on transatlantic flights. It later
changed its mind in response to negative customer feedback.

US Airways, on the other hand, successfully became the first U.S. airline to start
charging for soft drinks (US$2) and coffee or tea (US$1) on domestic flights, while
JetBlue introduced a US$7 fee for a blanket and pillow kit for flights longer than two
hours.

Over the last few months, in addition to charging for a second checked bag, all the
legacy U.S. carriers except Delta started asking US$15 for passengers to check their
first bag. First-checked bag charges were also introduced by carriers such as easylet
in Europe. British Airways started to charge £25 (US$46) for bags weighing 23-3 1kg
(51-68Ib) and said it would not accept bags over 32kg (75Ib).

Meanwhile, U.S. carriers including Continental, Northwest, United and US Airways,
raised their fee for flight changes from US$100 to US$150. Many U.S. carriers
increased the number of frequent flyer miles required for a free flight or an upgrade,
while charging as much as US$100 to redeem miles.

The situation continued to evolve as CWT Vision went to press. In mid-September,
Air Canada said it would eliminate its second-bag fee in response to newly decreasing
fuel prices. But other airlines may stand firm. Recently, US Airways president Scott
Kirby underlined how bag charges have helped airlines become more efficient,
resulting in 10 percent fewer lost, misplaced or misrouted bags. And according to US
Airways, new ancillary fees may be earning the struggling airline industry up to
US$700 million annually.

Ironically, some airlines are now said to be considering “all-inclusive” fares to provide
a one-stop shop for services that used to be free. CWT Vision will keep you informed.
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INDUSTRY NEWS HIGHLIGHTS

Regulation

® The U.K. Competition
Commission ruled that
“significant competition
problems” at each of the
seven U.K. airports run by
BAA Airports have “adverse
consequences for passengers
and airlines.” The
commission will decide by
first quarter 2009 whether
BAA should sell some of its
airports, including London
Heathrow. Virgin Atlantic said
it would make a bid for
Gatwick if it is for sale.

B In a move to ease airport
congestion, the U.S.
Department of Transportation
(DQOT) introduced a rule
permitting airports to vary the
fees payable by airlines
depending on the time of
day, thereby providing an
incentive to better spread
flights throughout the day.
Currently, landing fees are
based simply on plane
weight. Many airports will
have to wait until their
current agreements with
airlines expire before
implementing the new rule.

B The European Commission
launched a consultation with
rail operators, airlines, GDSs
and rail booking systems on
the possibility of integrating
rail and air ticketing. The EC
envisages rail companies
joining the International Air
Transport Association (IATA),
participating in Billing

Settlement Plans and paying
GDS operators reservation
fees.

m DOT authorized Delta Air
Lines and Northwest
Airlines to expand their
code-share program on
transpacific flights, beginning
August 30. The two carriers
also received anti-trust
immunity for their planned
merger from the EC but are
awaiting a decision from the
U.S. Department of Justice,
which is expected by the end
of the year.

® DOT denied requests from
Alaska Airlines, American,
Continental, Delta, Northwest
and US Airways for a
temporary blanket waiver on
dormancy conditions to
enable airlines to cut back
services without losing the
right to serve affected routes.
Requests will be reviewed on
an individual basis to best
serve the public interest.

B The U.S. Department of
Homeland Security introduced
an electronic visa waiver
service, requiring airline
passengers to the United
States who do not require a
full visa to register online at
least 72 hours before travel.
The electronic system for
travel authorization (ESTA) will
become compulsory starting
on Monday, January 12,
2009. Each visa will remain
valid for two years from the
date of issue.

® The United Arab Emirates
and Jordan signed a
memorandum of
understanding on an open
skies agreement. At the
same time, Abu Dhabi-based
Etihad Airways said it was
seeking an open skies
agreement with Canada.

Airlines

| In September, IATA
forecast airline losses of
approximately US$1.4 billion
worldwide in 2009 if ol
prices for the year average
US$95 per barrel. At US$113
per barrel, losses could reach
US$5.2 billion. Meanwhile
analysts, including J.P. Morgan
and UBS, predicted airlines
will return to profitability and
even make record gains if oil
prices continue to fall.

® The world’s airlines will
offer 451,000 fewer flights
in the fourth quarter of 2008
(-6 percent), compared to
the same year-earlier period,
and 21.4 million fewer seats
(-5 percent), according to an
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analysis released by the
Official Airline Guide (OAG)
in October. There will be
265,000 fewer domestic
flights in the United States
(-11 percent) and 21.4
million fewer seats

(-9 percent). The number of
intra-European flights will
drop by 5 percent. Within
Asia, the number of flights
will drop by 7 percent and
the number of seats by
nearly 6.5 percent (-15.3
million seats). These cuts
mean 219 of the world's
airports will lose scheduled
air service altogether: 33 in
the United States, 94 in Asia
Pacific and 45 in Europe. The
report noted, however, that
“this picture could change
quickly as airlines are
extremely vulnerable and
quick to react to economic
downturns and subsequent
shifts in market demand.”

B The U.K-based Institute of
Travel Management and
Guild of Travel Management
Companies published an
open letter to buyers, travel
management companies and
airlines urging airlines to
either include fuel surcharges
in corporate deals or make
them refundable on all
unused tickets. Currently,
several carriers refuse to
refund fuel surcharges on
non-refundable tickets, while
others treat it as a refundable
tax.

B British Airways (BA),
American Airlines and
Iberia Airlines hit back at
claims by Virgin Atlantic that

their proposed joint venture
for transatlantic flights would
create a “monster
monopoly.” The three carriers
have applied to DOT for
worldwide antitrust immunity,
based on a combined 44
percent share of the London
Heathrow-U.S. bookings, not
62 percent, as claimed by
Virgin Atlantic. The figures are
based on marketing
information data tapes
(MIDT), which record
bookings from GDSs and
third-party online bookings.

B Separately, BA said it was
pursuing merger talks with
Iberia. BA also announced it
would integrate newly
acquired LAvion into its
OpenSkies airline.

® Nine Star Alliance
member airlines filed an
application with DOT to
cooperate closely with
Continental Airlines, thereby
extending their existing
antitrust immunity. In
addition, Air Canada,
Continental, Lufthansa and
United requested
authorization for a
transatlantic joint venture,
while Air Canada and

Continental submitted an
application for code-sharing
in North America.

® Germany's Lufthansa
made a successful takeover
bid for Brussels Airlines in a
deal that could pave the way
for Brussels Airlines to enter
Star Alliance. Lufthansa also
confirmed it was interested in
buying part of Austrian
Airlines.

m Alitalia’s unions agreed to
a takeover by lItalian
investment group Compagnia
Aerea ltaliana at the end of
September, just days after
the carrier suspended flights
and appeared on the brink of
collapse. The deal now
requires approval by the EC.

B The EC approved a
privatization plan for Greece's
Olympic Airlines, which
must find a buyer by the end
of the year. The commission
also ordered the airline to
pay back €850 million (US$
1.2 billion) in state aid.

® The National Business
Travel Association (NBTA)
published its first airline
request for proposal
template, aiming to
standardize and streamline
the bid process for airlines
and travel buyers.

Air safety

m August and September
were a black period for
airlines. Nearly 150 people
were killed when an MD-82
plane operated by Spanair



crashed during takeoff at
Madrid Barajas International
airport. A few days later, an
Air Dolomiti plane caught
fire at Munich airport, and an
Itek Air plane crashed shortly
after takeoff from Kyrgystan's
capital Bishtek. In September,
all 88 passengers of an
Aeroflot Nord flight died in a
crash near Perm in Russia.

B Air safety concerns were
highlighted also when a
Ryanair flight made an
emergency landing in France
following a loss of cabin
pressure. Passengers’ claims
that oxygen masks failed to
inflate underscored a need to
clarify safety instructions as
masks can work correctly
without inflating. Meanwhile,
several Qantas flights were
involved in safety incidents,
prompting Australia’s aviation
regulator to conduct a special
audit of the carrier's
maintenance records.
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B The Federal Aviation
Administration (FAA) fined
American Airlines US$4.4

million in addition to a
US$2.7 million fine levied in
May for alleged safety
violations linked to deferred
maintenance work. At the
same time, the FAA
confirmed its US$10.2
million fine imposed on
Southwest Airlines in March
following the carrier's failure
to conduct routine
inspections.

® The U.S. Transportation
Secretary Mary Peters
ordered the FAA to
implement 13
recommendations made by
an independent review team
to improve its safety
program. Separately, the FAA
said its audit of U.S. airlines
revealed 98 percent
compliance with
airworthiness directives.

Passenger rights

® The EC introduced new
rules to help disabled and
elderly travelers. European
Union airports and airlines
must now provide services
such as carrying wheelchairs
and enabling priority
boarding free of charge.
About a third of the EU
population suffers from
reduced mobility.

® The “Air Service
Improvement Act of 2008"
entered the U.S. House of
Representatives. If the bill is
passed, airlines will be
required to submit plans
detailing how they would
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service passengers onboard
delayed aircraft and how they
would deplane passengers in
the event of an extended
delay.

B The Canadian government
passed a bill of rights for
airline passengers allowing
them to deplane after a 90-
minute delay in taking off.
The new law also requires
airlines to provide delayed
travelers with updated flight
information, as well as meal
vouchers for delays of four
hours and hotel vouchers for
delays exceeding eight hours.

Traveler services

B A study conducted by
Amadeus revealed that
travelers at 89 percent of
surveyed companies use
their mobile devices to send
and receive email and 69
percent to access the
Internet. Amadeus said
travelers’ use of mobile
devices paves the way for
the adoption of mobile
services in travel
management, although the
technology still needs
improvement.

W In September, Air France
introduced electronic
boarding passes on mobile
devices. The service was
limited to passengers on
Paris-Amsterdam flights and
required travelers to check in
via the airline’s mobile
Internet site to receive a
secure barcode.
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B Air Canada became the
latest airline to announce
in-flight Internet access
using Aircell's network. Aircell
has also signed deals with
American Airlines, Delta
Airlines and Virgin America.

B Emirates plans to introduce
bathrooms on its new Airbus
A380s, enabling

each of the 14 passengers in
first class to take a shower
lasting up to five minutes.
Virgin Atlantic Airways has
also expressed interest in this
amenity.

® Marriott International
began installing Nintendo
Wii consoles in selected
properties. Guests staying in
a Wii room will pay extra for
access to fitness programs
and video games.

Hotels

B In September, PKF
Hospitality Research
predicted a 3.5 percent rise
in U.S. hotel supply in 2009
against a 1.1 percent drop in
demand. The consulting
company predicted

58.7 percent average
occupancy—down from the
61.4 percent forecast for
2008—and a 1.3 percent
rise in the average daily rate.

Ground transportation

B Air France-KLM
announced plans to run a
high-speed rail service

between London and Paris
by October 2010 after new
“open access” laws end
Eurostar's monopoly. In
addition, the airline is
planning a service between
Paris and Amsterdam.
German rail company
Deutsche Bahn has also
expressed interest in running
a service between London
and Cologne.

B The six member states of
the Gulf Cooperation
Council—Bahrain, Kuwait,
Oman, Qatar, Saudi Arabia
and the United Arab
Emirates—were studying the
feasibility of a rail link with
Turkey, potentially via Jordan
and Syria. Observers pointed
out that numerous other rail
projects have failed to
materialize.

W Europcar expanded its
strategic alliance agreement
with Enterprise Rent-A-Car,
which owns National and
Alamo in North America.
This agreement will allow the

companies to take a
coordinated approach to
global corporate accounts
and offer harmonized loyalty
programs for travelers
crossing the Atlantic.

GDSs

B The European Parliament
voted in favor of changes to
the Computer Reservation
System (CRS) Code of
Conduct that include a
clearer definition of “parent
carrier” to ensure Amadeus
shareholders Air France,
Iberia and Lufthansa are
covered by rules intended to
promote fair competition.
The reform must now go
before the European Council
of Ministers.

W British carrier easyJet
bowed to industry pressure,
announcing it would lower
the fee it charges for booking
through a global distribution
system from €7.50
(approximately US$10) to €4
(US$5.50) per segment.

® V Australia launched its
own travel agent payment
and settlement system as an
alternative to IATA's billing
and settlement plan (BSP),
which the airline was not
authorized to use before
acquiring an operating
certificate. Agents in Australia
and New Zealand can now
book V Australia flights via
GDSs and settle payments
directly with the carrier.
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Sustainable travel

B In September, Federal
Aviation Administration (FAA)
officials gathered in San
Francisco to promote new
environmentally friendly
procedures for air traffic
control using satellite-based
global positioning system
(GPS) technology. A flight
operated by Air New Zealand
demonstrated techniques
such as reaching high-
altitude cruising more quickly
and making a long, gradual
descent toward the airport to
not only burn less fuel but
also reduce noise pollution.
The FAA intends to convert
the U.S. traffic control system
from radar to GPS
technology by 2025 as part
of its Next Generation Air
Transportation System
(NextGen). The
administration is also working
with authorities in Asia and
Europe to develop
complementary solutions.

| The International Civil
Aviation Organization
launched a carbon
calculator on its Website
based on methodology it is
recommending to IATA as a
global standard. The
calculator uses only publicly
available and verifiable
information such as aircraft
type, route-specific data,
passenger load factors and
cargo carried, and
distinguishes between
economy and other classes.

B Boeing and Honeywell
subsidiary UOP have
founded the Sustainable
Aviation Fuel Users Group,
a taskforce that will work with
the World Wildlife Fund and
Natural Resources Defense
Council to accelerate the
development of sustainable
aviation fuels. The first
airlines to join the group
include Air France, Air New
Zealand, All Nippon Airways,
Cargolux, Gulf Air, Japan
Airlines, KLM, SAS
Scandinavian Airlines and
Virgin Atlantic Airways.

B Sustainable Cards
launched the United States’
first wooden hotel key card
in an effort to reduce the
negative environmental
impact of traditional plastic
cards. The company says that
by switching to
biodegradable wood, hotels
and resorts in the United
States could collectively
reduce plastic waste by
1,300 tons annually.
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NEWS FROM CWT

Carlson Wagonlit Travel
Announces Global
Agreement with The
CarbonNeutral Company

In October, Carlson Wagonlit
Travel (CWT) announced a
global agreement with The
CarbonNeutral Company, the
world's leading carbon offset
and climate consulting firm,
to provide emissions
management services to
CWT clients. As a result, CWT
has enhanced its CWT
Sustainable Solutions
offering, which now consists
of a pre-trip carbon
calculator, post-trip emissions
management reporting, and
a range of services designed
to reduce carbon dioxide
emissions. (Please refer to
Pages 36-41 for an interview
with Sue Welland, founder
and creative director of The
CarbonNeutral Company.)

CWT Expands Relationship
with StarCite

In July, CWT signed a global,
multi-year agreement
designating StarCite Inc. as a
preferred technology partner
for meetings and events
(M&E) activities worldwide.
StarCite is the leading
provider of Web-based
solutions that help
companies strategically
manage corporate meetings
and events. Its technology
platform automates and
supports all key elements of
the meeting planning and
procurement process,

including planning,
budgeting, buying,
attendance, payment and
reporting CWT will leverage
StarCite's meetings
management software to
implement a consistent,
global M&E platform from
which to operate and
manage clients’ M&E
programs. The platform will
enable CWT to enhance its
own internal processes,
including venue sourcing,
data and savings aggregation,
in-depth reporting and
consulting.

CWT Acquires Spanish
Travel Agency Viajes
Lepanto, U.S.-based
Piedmont Travel, and
Remaining Shares in Indian
and Argentinean
Operations

CWT announced in October
its acquisition of Viajes
Lepanto, a Spanish travel
agency that handles business
travel and meetings and
events. As a result of the
acquisition, CWT Spain will
incorporate eight new

locations into its network,
bringing the number of CWT
offices in the country to
nearly 170.

In July CWT acquired the
travel operations of Piedmont
Travel, Inc, the largest travel
firm in South Carolina in the
United States, managing
business totaling US$36
million in annual air volume.
In addition to corporate travel
management, the company
handles group, meeting and
vacation travel, all of which
will be integrated into the
corresponding lines of
business at CWT.

The same month, CWT also
acquired the remaining 24
percent of shares in
Indtravels Private Limited,
now known as CWT India
Private Limited (CWT India)
from AFL Private Ltd., its joint
venture partner in India. The
acquisition underlines the
company's commitment to
India's growing corporate
travel market, where CWT
India was already the market
leader with 12 offices across
10 cities and more than
1,000 employees.
Furthermore, CWT is now full
owner of its former joint
venture in Argentina.

More information on
these announcements
is available on
www.carlsonwagonlit.com.
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g INDICATORS

Evolution of average air ticket prices (%)

Q2 2008 compared with Q2 2007.
Based on transaction data from CWT clients.

Domestic Intraregional Interregional
France +8.0% +0.6% +2.3%
Germany -0.6% +3.7% +1.1%
Italy -0.1% -3.4% -5.4%
Spain +14.20% -0.9% -3.4%
U.K. 2.2% +2.5% -1.6%

North America

Domestic Intraregional Interregional
Canada +1.1% +4.0% +4.5%
u.S. +8.1% +13.4% +8.8%

Domestic Intraregional Interregional

Australia -0.8% 2.7% +2.9%
China +1.7% +7.9% +18.2%
India +0.7% +19.0% +6.1%

Latin America

Domestic Intraregional Interregional

Argentina +6.6% +22.7% +0.9%

Brazil A +35.0% -6.0% -9.2%

Source: CWT Travel Management Institute
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